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small businesses flourish and create a market wherein data localization can be facilitated by
capitalist free market incentives. Small firms compete for access to open asset data based on the
merit of their services and quality of privacy. It is also a response to the FTCôs call for
transparency in the data brokerage market. A direct user API such that users can access their data
but firms only have limited access to this data could create structured market separations and
delineated lines of operation knowledge based on market separations such that the firms will
have clearly delineated market areas. This could be a viable solution to this privacy problem in
the long-run. However, for the sake of this proposal there will only be two specific market areas,
health related data and non health related data.

The major cost to the implementation of our proposal for taxing health data transactions
is that it is dependent on the creation of an API that can filter cookies. It could be a government
organization like CISA, or it could be a market player that gets paid for this service but is limited
to a market task. This could be in the form of a SIC code which restricts the business to
optimizing and making private user data in an interactive portal but not to the monetization of the
data. Specifically, the large-scale transition of it into user metrics to meet a third-party demand.
The benefit of this portal is that users would see the number of data transactions, actively see
data points update, have pooled risk and competition because many firms could potentially
compete at this role, and most importantly the categories individuals get placed in will be visible.
Access to this information is becoming so important that it may be a human rights violation for
big-tech to withhold such access. For example, in a ógigô economy, workers from food delivery
services have dual production value. They provide labor but also tracking data of orders and
services. Some food delivery drivers offer lower wages for courier services and systematically
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In conclusion, the Ĳ for effectiveness will be clear user sat] economic growth, a
decrease in health-market debt because the tax, and an expansion of firm-driven user portals
services. The degree Ĳ which our proposal will be anti-monopolistic can be adjusted and
expanded by the Ĳᴐӏ of cookie sorting that gets chosen by the market to functionally separoThis fe_ abiliĲ Ĳ structural separo in the market and limitbusiness to arehdata services, is in alignment with the majoriĲ staff report and recommendations of

antitru}ᵐ lawyers following investigations into competition in the digital marketplace. The
ñSubcommittee that Congress consia legislation that on two mainstay
tools of antimonopoly toolkit: structural separo and line of business restrictions.ò (317)
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the data they collect will be used. For the sake of this tax the cookies will be sorted into two

categories:



target. However, a marketplace built on many small firms





original product off their platform. This is an example of a clear violation of Sherman's Antitrust

Act and is the same reason railroad companies were not allowed in the coal mining industry.

There is a fundamental conflict of interest with providing infrastructure and having market

power to drive out market competition. Google controls virtually all search and web activity,

Facebook has a monopoly on all social media apps and competes with itself the most, Apple has

a monopoly on device production, and Amazon has a monopoly on distribution. Moreover they

all use control of their infrastructure scale and limit competition. This is a conflict of interest. ñIn

other words, ownership and control over the computational architecture built



ñIt has diminished consumer choice, eroded innovation and entrepreneurship in the U.S.

economy, weakened the vibrancy of the free and diverse press, and undermined Americansô

privacy.ò (10 Judiciary Committee)

Here is a quote that illuminates the challenges of market entry. Small firms struggle

because they need revenue returns or ñrequire short-term returns on their investments in order to

survive, the lack of economic sustainability is much less of an acute problem for private platform

companies whose profitability is secondary to their market capitalization, or the appreciation of

their total stock value.ò Google, Apple, Amazon and Facebook can sustain losses in certain

markets because of their monopolization in other markets. Here are more examples found by the

subcommittee.

"Googleôs ability to set defaults and steer users to preferred platforms, coupled with its

data advantage, enables it to control the online ad stack in a manner that has created an almost

unassailable market position." (10 Judiciary Committee)
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Possible avenues for business line separation

This proposal is aimed at the monetization of health care data. However consider how

this market structure could be translated if the data industry were further divided into sector

specific submarkets using this type of cookie filtering.

If a users data portal was the sum of all data from these three categories of monetization

provided by the FTC, it could be localized by sector specific firms providing a privacy protection

barrier and incentivizing market collaboration.



This is an example of how data brokers get information according to the FTCôs study on

9 data brokers. Notice how the arrows go one way, with our proposal the arrows would go both

ways and the data brokers at the end would be responsible for the user-interface API which

integrates and filters cookies. Moreover, they would be liable for the privacy protection of this

data. In this way our free-market alternative also functions as a natural data localization plan

where the data is misrepresented.
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